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Biographical Sketch

Professor Gautam Dutta holds the prestigious Mother Teresa Chair for Peace at St. Xavier’s
University, Kolkata, where he actively advances peace education, sustainable development, and
inclusive economic growth. With over 35 years of distinguished experience across academia,
industry, executive training, and policy advisory, he brings deep expertise in business
internationalization, international marketing, SME development, and trade promotion.

He previously served as Professor and Head of the Marketing Area at the Indian Institute of Foreign
Trade (IIFT), where he also led the Centre for Northeast Studies, playing a pivotal role in
strengthening trade facilitation and regional development across India’s northeastern states. He
continues to be invited as a visiting professor at I[IFT and several Indian Institutes of Management
(ITMs), where he teaches International Marketing, Marketing Analytics, Export Management, and
Strategic Marketing Simulation (Markstrat).

Professor Dutta holds a Ph.D. from IIT Guwahati, an MBA from Guwahati University, a Bachelor’s
degree in Mechanical Engineering, and has completed the prestigious GCPCL program at Harvard
Business School. He has authored two widely used textbooks published by Pearson and has
numerous peer-reviewed journal publications in Scopus and ABDC-listed journals. His research
interests include sustainability, trade competitiveness, and cross-border business development,
supported by projects with government ministries, state agencies, and international organizations
such as the Mekong Institute and IFAD.

A passionate educator and thought leader, Professor Dutta has led extensive capacity-building
programs for industry professionals and policymakers. He continues to inspire the next generation
of changemakers in peacebuilding, entrepreneurship, and global cooperation for sustainable
business development.

Areas of Specialisation and Research

Professor Gautam Dutta’s areas of specialisation span a multidisciplinary spectrum, with a strong
foundation in international marketing, trade promotion, and sustainable development. His academic
and applied research reflects deep engagement with the internationalization of businesses, export-
import management, and strategic marketing in cross-border contexts.

In the domain of SME development, Professor Dutta has led several pioneering projects focusing on
entrepreneurship ecosystems, cluster-based growth models, and policy interventions aimed at
enhancing the global competitiveness of small and medium enterprises. His associations with
institutions such as the Indian Institute of Entrepreneurship and the Mekong Institute have enabled
impactful contributions to trade capacity-building and MSME policy advisory.
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Professor Dutta also has a longstanding interest in sustainability and inclusive growth. His research
explores the intersection of business strategy with environmental responsibility and the United
Nations Sustainable Development Goals (SDGs), particularly within developing country contexts.
He has contributed to empirical studies on air pollution, PM2.5-related health risks, and urban
sustainability indicators, employing modeling approaches that integrate environmental science with
public policy. In recent years, he has also expanded his research into peacebuilding through
economic cooperation, highlighting the role of sustainable business practices and regional
integration in fostering inclusive and resilient societies.

Teaching Experience

Professor Gautam Dutta has over 35 years of teaching experience in postgraduate management
education, specializing in International Marketing, Export-Import Management, Strategic
Marketing Simulation (Markstrat), and Marketing Analytics. He has taught at premier institutions
including IIFT, several [IMs, and the Asian Institute of Technology, Bangkok. Known for his
experiential and data-driven approach, he has also mentored numerous students and contributed to
academic curriculum development.

Administrative Responsibility

Professor Gautam Dutta has held several key administrative positions throughout his academic
career. At the Indian Institute of Foreign Trade (IIFT), he served as Head of the Marketing Area for
both the Delhi and Kolkata campuses and led the Centre for Northeast Studies, contributing
significantly to regional trade and development initiatives. He also served as Director of the Indian
Institute of Entrepreneurship and as Head of Management Development Programmes at IIFT’s
Kolkata campus. Through these leadership roles, he played an instrumental role in advancing
academic governance, quality assurance, industry engagement, and institutional capacity building.
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