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Biographical Sketch

Dr. Manali Bhattacharya is an Associate Professor at St. Xavier’s University, at the Mass
Communication department. A first-class post graduate from Calcutta University, she did her
Ph.D from the Burdawan University. She is having 18 years of experience in teaching and
mentoring both Under graduate & Post Graduate students. She is also guiding PhD scholars. 2
PhD scholars received their degree under her guidance. She has participated and presented
research paper in several National & International Conferences. Some of her research papers

were published in reputed research journals.

MOOC Preparation

e Course coordinator and developed SWAYAM MOOC course Topic — Advertising and Media.

e 2021 modules ethnography research and documentary film techniques of ethnographic filmmaking
film making SWAYAM

e 2021module introduction to film as an ethnography and ethnographic research techniques of
ethnographic filmmaking film SWAYAM

Areas of Specialisation and Research

Her areas of specialisation are Mass Communication Theory, Marketing Communication,
Integrated marketing communication, Advertising, Public Relations, Research Methodology.
Her research interest lies on the field of Mass communication theory, Advertising, Consumer

Behaviour, Brand Management.

Teaching Experience

She is having 18 years of teaching experiences. She is mentoring both Under Graduate and
Post Graduate students. She is also guiding PhD scholars. 2 of her scholars already received

their degrees.




Administrative Responsibility

HOD of the mass communication department, St. Xavier’s University till June 2022.
Working as a PG coordinator till date.

Prof in charge of Centre for global network and initiatives till date.

Prof in charge of University Students’ Board from 2022-2024.

Convener of the syllabus committee for BA mass communication, St. Xavier’s University.
Convener of the syllabus committee for MA mass communication, St. Xavier’s University.
Convener of the University Magazine committee for St. Xavier’s University 2017-2021.
Member of DRC of PhD for mass communication department.

Chairperson of the Board of Studies till 2022.

Convener of the University Convocation committee from 2023-2025.
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2021, “COVID-19 Pandemic impels surge in MOOC learning and the New Normal: A Literature
Review” research article published in JIRT | Volume 7 Issue 10 | ISSN: 2349-6002. (UGC CARE).




2020, "Stingless Honey a Sustainable economy in Nagaland", International Research Journal on
Advanced Science Hub, August 2020. 2582-4376

2023, “Is limited reach, the challenge on the publicity of SWAYAM MOOC: a review, Moa sunep
Kichu and Dr. Manali Bhattacharya, Communication Today, ISSN:m0975-217X. (UGC CARE)

2023, “Effect of healthcare Brand Advertising: A study on Millennium”, Jyoti Dutta and Dr. Manali
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2022, “Developing responsible audience for social media: A challenge for both industry and
academia”, Development Journalism, Press club kolkata with support from UNICEF, ISBN: 978-93-
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